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MEET THE TEAM



ABOUT THE 
COLLAB
Beats x Kim is meant to combine function and functionality—like a

wardrobe staple that seamlessly blends into whatever you’re

wearing.

Beats Fit Pro comes in three neutral colors: Moon (light), Dune

(medium), and Earth (deep).

B E A T S  X  K I M

BEATS FIT PRO
FEATURES

 

COMFORTABLE SECURE‐FIT WINGTIPS

 

 

ACTIVE NOISE CANCELLING

 

 

SUPPORTS SPATIAL AUDIO1

 

 

COMPATIBLE WITH APPLE & ANDROID



 SWOT
ANALYSIS 

STRENGTHS
This collaboration attracts a more fashionable audience that
also has a love for music and sound quality. With the noise
cancelling feature, Beats Fit Pro allow the user to listen to
their favorite music without the background noise of the
outside world. 

OPPORTUNITIES
Kim K. is a very influential celebrity. She has many followers
that dream of living her luxury lifestyle. By being so high-end her
collaborations and products miss out on a more "Humble"
audience. 

WEAKNESSES
Kim X Beats branding miss represents the semi affordable
quality ear buds. They miss out on branding towards an
audience that doesn't strive to be like Kim K.

THREATS
These ear buds were pretty controversial when they first
launched. A threat that was pointed out was that this
collaboration didn't offer enough skin tone options. 



TARGET MARKET

Target Market 02 

Target Market 01
Women, Age 16+. This is a very broad

audience of females, because this film

connects with everyone. There is also no age

that doesn't need reminding that it is important

to find happiness from within and to love

yourself first. 

Music lovers, any gender, Active / on the go

individuals that appreciates headphones that

are comfortable and have advanced sound

features. Ages 18+.



KEY FRAME 

B R E A K U P  B E A T S  

We all struggle to pick ourselves back up after a breakup. While

this is a product commercial, it is also an expressive film

showcasing how big of an effect music has on us. In addition, how

important it is to find happiness from within.

S O N G :  A W A K E N  -  B I G  W I L D



DIRECTORS
TREATMENT



12 FRAME STORY BOARD 



SHOT ANGLES 



“If you can’t love
yourself, how in the
hell are you gonna

love somebody else?”

RUPAUL QUOTE





CONTACT 

231-944-9910

macbsnider@gmail.com

mackenziesnider.com


